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Vivium is an Indian based Ethical bridge brand working with the 
product category of bath accessories and kitchen accessories. 
Vivium closely works with craft artisans and natural material 
providers to create natural and sustainable products with a touch 
of enriched handicraft skills of India, by adding a essence of 
modern design and aesthetical feel.

We also work on personalized products to provide our consumers 
with utmost satisfaction and uniqueness, with our specialized 
design team.

Who are we?



To enhance the livelihood of artisans by bringing the consumers 

back to roots and to achieve excellence, innovation and performance 

in a sustainable manner. 

Our Vision

Our Mission
To provide natural and eco-friendly readymade designed products 

and personalized products to our consumers  by establishing a 

strong artisan and consumer relationship.

Being earth friendly  I Prolonged Creativity I  Ethical sourcing and supply chain

Our Values 
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VIVIUM  means “From the Life”
Our idea is to make products for nature lovers which is 
made out of natural materials. We named our brand as 
vivium to reflect our brand identity as products made of 
organic and natural
materials.

Our tagline “From the life, To the life” is also a 
reflection of our idea.

Brand logo is derived from three symbol
1st - Earth comprising multiple terrains to symbolize 
earthy products.
2nd - A leaf to symbolize life.
3rd - A human figure to symbolize our consumers.

+ + =
Earth Leaf Human Logo



F R O M  T H E  L I F E  T O  T H E  L I F E

VIVIUM
15pt

4
0

 p
t

5.2 pt 

60Xpt
60Ypt

25pt
185pt

VIVIUM
F R O M  T H E  L I F E  T O  T H E  L I F E

VIVIUM
F R O M  T H E  L I F E  T O  T H E  L I F E

VIVIUM

43654B 

925B3D

7F8564

Typography
Arboria Light
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Montserrat ExtraLight
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Color Variations
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Color code are give accordance 
to RGB hex code 
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Primary Colours

KELLY GREENTAWNIMOSS
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Secondary Colours



Aa
Primary font

Montserrat

A B C D E F G H I J K L M N
O P QR S T U V W X Y Z

a b c d e f g h i j k l m n
o p qr s t u v w x y z

Secondary Font

Aa A B C D E F G H I J K L M N
O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n
o p q r s t u v w x y z

Verdana

Typography
 a serif font with beautiful curves and 

well rounded corners, which is suitable 
for both traditional, as well as modern 

websites.
It is basically the one that suits all and 

creates feeling of trust

Montserrat

Verdana
In absance of Montserrat it is 

suggested to use 
Verdana for its similar  

morphology as
montsettat



Font Hierarchy
Title
Montserrat Bold
22pt

Headline 1
Montserrat SemiBold
18 pt

Headline 2
Montserrat Medium
 18 pt

Contents
Montserrat Regular
 12 pt

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 

Lorem ipsum dolor sit 
amet, consectetuer 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, 
sed diam nonummy nibh euis-

*
The hierarchy can be used for formal documentation

for any creative or design purpose the typeface and  
font should be kept as same and one can 

adjust with font size as long as one can create
Hierarchy visually
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Website style guidline
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Primary logo (Home)

Secondary logo 
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Mobile and social media icons

Website Typeface
Montserrat

Titles
Bold

Heading  1
medium

Content and other
Regular

Background Texture Mosaic

Button style ActiveButton style Inactive
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Website





Packaging





Products 













Use natural and soft lights for the shoot, shoot 
in open location (outdoors)if possible(since the 
products are made of wood and terracotta) 

Models must wear light shade clothing,shoot in 
both kitchen and outdoor locations

Use natural and soft lights for the shoot 
lakes,ponds,sea can be the location for the 
shoot 

Record videos of models or influencers 
using the products and take pictures to use 
video for promotion of
the products

Notes 

Shoot Guidelines for Vivium

Shoot ideas

Still life shots of Vivium 
kitchen products

 
Close up and long range 
shots of models holding 
and using Vivium kitchen
 accessories

Still life shots of Vivium 
Bathroom accessories

Close up and long range 
shots of models holding 
and using Vivium 
Bathroom accessories



kitchenware



Bath accessories


